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Abstract

The organization strategy for the local small and medium-sized enterprises is not an issue
for choosing the organization architecture. The real issue is how an international re-wiring
and topology with firms and domestics should be in time of worldwide distribution. Process
of linking nodes is not the only an issue, but getting more links from the other nodes. The
important factor is the attractiveness of the firms and area. This is the leading subject of the
network organization strategy.

The construction of the network is not the making of tools. What kind of information is
sent out or received through the usage of that tool. The aim is to create new values by
interactive junction between firms and nodes. Many layers of network exist, the existences of
the by-pass in the networks emerges as the important subject. Understanding the essence of

the network would be a solution of the subject.
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